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CEIrMEHTAIIISI PHHKY CITIOKUBAYIB 3A CIIPUVMHATTAM
BITYU3ZHAHOI'O TYPUCTUYHOI'O IPOAYKTY
KAaHJAUJAT eKOHOMIYHUX HayK, Kizuma B. JI.
JIpBiBCHKUIA HalllOHATBHUM yHIBepcuTeT iM. IBana dpanka, Ykpaina, JIbBiB

Y cmammi 3anpononosanuii noodin cnodcusauie 3a CHPUUHAMMAM
BIMUUZHAHO2O MYPUCMUYHO20 MA 20MEeNbHO20 NPOOVKMY HA Ce2MeHmu, AKUU
Modice Oymu 8UKOPUCMAHULL NPU peanizayii mypucmuyHux i 20meabHux nociye 8
Yikpaini ona Hnanaecooscenns epexmusnoi 63aemoOii mixnc SupoOHuKamu ma
CHOMCUBAYAMU MYPUCUYHUX [ 20MeNbHUX nociye. Bushaueno eghexmusnicmo
MAPKeMuH2080i  OIAIbHOCMI 8 3aNedcHOCmi 80 Mmomueayii, IHOUBIOYAIbHUX
nompe ma nooax)cansb PIi3HUX KAmMe2opiu CNoAHCUBAYI8 MYPUCUYHUX NOCTIYe.

Knwouosi cnosa: ceemenmysanHs, no3uyito8aHHs, mMypucmudHi NOCIYeU,
MYypUCMU4Hi NiIONPUEMCNEA.

Kanouoam sKkoHomuyeckux Hayk, Kusvima B. JI. Ceemenmayus pvinka
nompebumerneli npu 60CHPUAMUL OMEYECMEEHHO20 MYPUCMUYECKO20 NPOOYKMa /
JIvsosckuti Hayuonanwvhsiu yHusepcumem um. M. @panko, Yrpauna, Jlb606

B cmamve npeonoosicen paszdenenue nompedumeneti no BOCHPUANUIO
0MeyecmeeHH020 MYPUCMUYECKO20 U 20CIMUHUYHO20 NPOOYKMA HA Ce2MeHmbl,
KOMOpblil Modcem Oblmb UCNOAb3068AH NPU  Pearu3ayuy MmMypucmudeckux u
2OCMUHUYHbIX ~ yCcaye 6  Vkpaume 0na  Hanascusaumus — 9¢)hexkmuenozo
83AUMOOCUCNBUSL MeHCOY NPOU3BOOUMENAMU U NOMPEOUMENIMU MYPUCUYECKUX
u eocmunuynvlx ycaye. Omnpedenena  d¢hgekmusHocms — MaApKemuH20801
0esimeNbHOCMU 8 3A8UCUMOCTU O MOMUBAYUU, UHOUBUOYATbHBIX HNONCENAHUL
PA3TUYHBIX Kame20puti nompeoumeneti mypucmuideckux yciye.

Knrouesvie cnosa: ceemenmupoganue, no3uyuOHUpPO8aHue, mypucmuyeckue
yeayeu, mypucmudecKkue npeonpusmus.

PhD, Viktoria Kizyma Consumer market segmentation according to
domestic tourism product perceptions / Ivan Franko National University of Lviv
(Ukraine, Lviv)

Consumer segmentation according to domestic tourism and hotel products
perceptions is proposed in the article. The consumer segmentation can be used
for the tourist and hotel services in Ukraine to establish effective cooperation
between producers and consumers of tourism and hotel services. Marketing
effectiveness is determined depending on the motivation, individual needs and
preferences of different consumers of tourism services.

Keywords: segmentation, positioning, tourist services, tourist enterprises.

Beryn. HeBia’eMHOI0 OCHOBOIO AiSUTBHOCTI TYPUCTUYHOTO MIAMPUEMCTBA HA
PUHKY TYPUCTHUYHHMX MOCIYT € iX L1JIbOBAa Opi€HTAllll Ha KOHKYPEHTOCIPOMOKHE
¢byHkuioHyBaHHS. EQEKTUBHICTP MapKETUHTOBOI MAISUTBHOCTI 3aJIeKUTh B[
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BU3HAYCHHS 1HJMBIIYyaIbHUX MOTpPE Ta MobaxaHb PI3HUX KaTETOPid CIIOKUBAYIB
TYPUCTUYHUX MOCHYT, @ TAKOXX Bl MOTUBAIIll TYPHUCTIB.

VY mpoleci cerMeHTYBaHHsI MOTPEO CHOKHUBAYIB TYPUCTUYHOTO MPOIYKTY
BBAKAEMO 32 JIOIIbHE BHOKPEMHUTH II’SITh CETMEHTIB PUHKY CIIOKHBayiB
TYPUCTUYHOTO MPOAYKTY B VYKpaiHi. OCHOBHUM KpUTEPIEM PO3MEXKYBAHHS
MOCITYKUTh 00CAT BUOIPKOBOT CYKYITHOCTI.

Ho 1 cermenty (65-50%) ysiiiuum xinku BikoM Bix 30 go 59 pokis, siki
o0uparoTh CIMEMHUN BIMOYMHOK TPUBAIICTIO 0 7 nHIB. [IpeacTaBHUKHA LHOTO
CEerMeHTa TOTOBI 32 OJMH JIEHb BIAMOYMHKY B YKpaiHi BUTpaTuTU 300 rpuBEHb.
[IprdoMy SIKICTh TYpPUCTUYHHUX TMOCAYr B YKpaiHl, Ha IXHIO JYMKY, 3aCIyrOBY€
ominku «3». PecionaenTy, siki yBiduum a0 | cerMeHTta, BBaXaroTh, 110 3aC001B
pO3MilIeHHsI B YKpaiHi JOCTaTHBO AJis TOro o0 3poOuTH BUOIp, MPOTE SKICTh
roTeJIbHUX MOCIYT y KpaiHl He BIAMOBIAAE 1X I[IHI.

[IpencraBaukam [ cermeHTa BapTO MPONOHYBATH HEJOBrOTPHUBAIHIA
BIJIMIOYMHOK 3 ciM’€r0. BogHouac mpu BHOOpPI TYpUCTUYHOTO MPOAYKTY CIiJ
BpPaxoBYBaTH Te€, 1[0 CIMEMHMI BIAMOYMHOK - 1€ 3a3BUYAM BIIMOYMHOK 3 TITbMH.
JUist BIAMOYMHKY 3 JITBMU CJiJi PEKOMEHAYBAaTH TOTENl, B SIKUX MPOBOJATH
pO3BaXkaibHl 3aXO0AM, J€ € YINOPSAKOBAaHWUN NUTAYMN MailllaHYMK, a B MEHIO
pECTOpaHiB NP TrOTeJ BKIOYECH] JUTAU1 CTPaABHU.

I cerment (49-30%) 00’enHaB 4YOJIOBIKIB, SKI OOpajgud BIATOYMHOK B
VkpaiHi, BpaxoBYIOUYHM peKpealiiiHl MOXJIMBOCTI KpaiHu. BaxkiuBo, 1o CBOIO
HACTYIMHY MOJOPOX MPEICTABHUKU LIbOI'O CETMEHTA IJIAHYIOTh MPOBECTH TAKOXK B
VYkpaini. dakrtopoMm, SKUW HETaTUBHO BIUIMBAE Ha 3arajibHeE BpaKEHHS BiJ
BIIMOYMHKY B YKpaiHi, YOJOBIKM Mai’ke OJHOCTAWHO BU3HAIM HE3aJO0BIILHUN
ctan jaopir. Omxke, dhopmyroun mporno3uiis s crnoxuBadiB Il cermenTa ciin
BpaxoBYBaTH OJM3BKICTh pekpeaniiHux pecypciB. OCKUIBKA A0 CKIAAy LbOTO
CEerMEeHTa BXOJATh 3/1€OUIBIIOr0 YOJOBIKM, a CIiJ TaKOX Mam’sTaTH, 110 BOHU
OUIbIII KOHCEPBATUBHI Y BUOOP1 BIAMOYMHKY ¥ OJHAKOBO JIIOOJATH SIK aKTUBHUM,
Tak 1 macuBHMM BigmounHok. Came TOMy iM MOTpiIOHO MPOMOHYBATU TOTEN,
po3TanioBaHi Ha MOPCHKOMY Y30€pexoki 4M Hemojalik o3epa abo piuku, y
TpChKii MICIIEBOCTI Ta Ha OAJTBHEOJIOTTYHUX KypOpTax.

III cerment (29-20%) — 1e Mozoai Jroau BikoMm Bix 15 mo 29 pokiB, sKi
oOMparTh IHAWBIAYAJIbHUN BIIMOYMHOK, MEPEBAXKHO 3 METOK O3HAMOMIICHHS 3
nam’iTKaMHu KyJbTypH Ta icTopii. BinmoymHok mMonoaux jiroAel, sKi yBIAIUIKA B
uei cermeHT TpuBae Bi 9 10 12 nHiB. OCHOBHUM KpHUTEpIEM BHOOPY BIATOUYMHKY
B YKpaiHi Uisi HUX CIYTye 3alliKaBJICHHS HasBHOIO 1CTOPUKO-KYJIBTYPHOIO
cnaAmuHo Kpainu. CBOIO HacTymHy mnoaopoxk mnpexactaBHuku III cermenra
IUIAHYIOTh MPOBECTU 1 B YKpaiHi, 1 3a KopaoHOM. OJuH JA€Hb BIANOYMHKY B
VYkpaini monoai mtoau oniHTh Y 800 rpuBeHb, IO CBIAYUTH MPO BUCOKUN
COLIIAJIbHUM CTAaTyC PECIIOHACHTIB.

BoaHouac BOHUM BiJ3Ha4yalOTh LI0 HETaTUBHO Ha iX BIJINOYMHOK BILUIMBAE
HEJIOCTaTHE OCBITJIICHHS Ha BYJIULAX, W10 B pPeE3yJbTaTi MNPU3BOJIUTH [0
HEBIIEBHEHOCT1 Yy BlacHIM Oe3meni. fKICTh TYpHCTHMYHHUX MOCIYr B YKpaiHi
CIIO’KMBa4l LBOrO CErMEHTa OLIHIOEThCS B «2» Oanu. AHamiz Tumy 3aco0iB
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pPO3MIIIEHHS, AKi 00MpalOTh TYPUCTH, IO YBIMILIM y Ll CErMEHT IOKa3aB, L0
nepeBary BOHHM HajalwTh xocTenamM. (OCHOBHUM KpUTEpieM BHUOOPY 3aco0y
pO3MIIIEHHST UIsi HUX € piBeHb OOCIYyroBYBaHHS Yy HboMy. BojHodac BOHH
BBa)XalOTh, 110 B YKpaiHi Opakye 3aco0iB PO3MIIIEHHS TYPHUCTIB, a SIKICTh 1 I[iHA
MOCJIYT Ha TOTEJIbHUN MPOJIYKT HE BPAaXOBYIOTh MOTPEO CIIOKMBAYIB.

dopmyroun mpomno3uiii s npeactaBHukiB Il cermenrta, BaxIJIMBO
BpaxoByBaTH, IO II€ MOJOJI JIFOAH, SIKI 3a3BUYall CXUJIbHI J10 aKTUBHHUX BHUJIIB
BiAnmounHky. [Ipu 1mpoMmy Mg LMX TYPUCTIB CiHiA nepeadavaTd 1HAMBIAYaJbHI
TYpH, Y MICUAX, 1€ € KyJIbTYPHI HEHTPH, a TPUBAIICTb IX BIATIOYMHKY HE MOBUHHA
NEepeBUILYBaTH ABOX THXKHIB. CIij] MPOMOHYBATH iM MOJOPOXKI K B YKpaiHy, Tak
1 32 KOpIOH. MOXHa MPUITYCTUTH, IO I CMOXUBayl HAaWMEHII BUOAriuBl MpHU
BUOOp1 3aco0y po3MilieHHS. ToMy 3a HaJIeKHOI SKOCTI MOCIYr iM MOJKHA
npornoHyBaTH xoctenu. OHak oOuparoyu 3acid po3MILIEHHS, BOHU IPAKTUYHO HE
3BepTalOTh yBaru Ha JOJATKOBI MOCIYIH, SIKI TaM HaJar0ThCs, UMOBIPHO, yepe3
Te, 10 PO3BaXKAJIbHY MPOTrpaMy Ta IHIII JOJATKOBI MOCIYTd CIOXXKUBAYi I[bOTO
CEerMeHTa CIPMOKH1 OPraHi30BYBaTH CaMOCTIITHO.

Ho IV cermenta (19-10%) yBifIIIM pecHOHAEHTH, SKI 3a3BUYAi
MOJOPOXKYIOTh TpyNaMH, 3 JIKyBaJbHO-O3J0pPOBUOI0 ab0 3 JAUIOBOIO METOIO.
CrnoHykadbHUM MOTHMBOM IO BIAMOYMHKY B YKpaiHi sl Ii€i  KaTeropii
CIOKMBAUIB CIYTrye TOCTHMHHICTh YKpaiHIIB, TOMY OYE€BHUJIHO, IO IJs HUX
HEraTUBHUM (DAKTOPOM y IXHbOMY BIJMIOYMHKY € HEI0OpO3UUIUBE CTaBJICHHS
MpaniBHUKIB chepu oOcayroByBaHHs. Sk 3aci0 po3MillieHHS MpeAcTaBHUKA [V
CerMeHTa OOMpaloTh OpPEHJOBaHI KBapTUPU Ta IHIII 3acCO0M PO3MIIICHHS
TypuctiB. Kpurtepiem BuOOpy 3aco0y pO3MIIIEHHS CIYrye PO3BUHEHICTD
iHppacTpykTypu. Jlo TOro >k, miJl Yac BIAMOYMHKY BaXJIUBUMHU JISI HHUX €
PO3BaXKANIBHI MIpOrpaMU Ta IHIII JOAATKOBI MOCIYTH, IO HAAAIOThCS 3acobamu
po3MilieHHs. BogHouac, pecrioHieHTaM I[bOro CerMeHTa OyJi0 BaXKKO BIJMIOBICTH
Ha 3anuTaHHd: «Yu nocTaTHiil BUOi1p 3ac00iB pO3MIILLEHHS TYPUCTIB B YKpaiHi?».

[IpencraBaukam IV cermeHTa ciij nponoOHYBaTH T'PYNOBHM BIAMOYUHOK Y
MO€EIHAHHI 3 SKICHUMHU Ta €(PEKTUBHUMH JIIKYBAIbHO-03JOPOBUYMMHU MOCTyTaMHU.
CnoxuBaul  IbOTO  CErMEHTa  3BEpTalOTh  yBary Ha  MOXJIMBICTh
CaMOBJIOCKOHAJICHHSI, 3MIITHEHHS 3/I0POB', TOMY HaJar0Th MepeBary CaHaToOpHO-
KYpOPTHUM yCTaHOBAM. IM Tako) MOKHA 3allpOIIOHYBATH 3YIHHMTHCSA B
OpeHJ0BaHUX KBapTupax. [[7s ydacHUKIB mMeperoBopiB, KOH(EPEHIIH I1HIIHMX
IUIOBUX 3aXO0Ji1B MOTPIOHI BiAMOBigHA aTtMocdepa B HoMepi pobOoda 30Ha,
cremianbHi npuMileHHs (KoHpepeH-3au, MeperoBipHi KIMHATH), CIeliaJbHe
oOJiaTHaHHS 1)1l IPOBEICHHS JUTOBUX 3aXO0/I1B.

Ockinbku Ay TpelncTaBHUKIB [V cermMeHTa AyKe BaXKIMBUM € TpPUSI3HE
CTaBJICHHS MICIIEBUX MEIIKAHI[IB, iXHS TOCTHHHICTb, @ TaKOX J0OpO3UUIHBE
CTaBJICHHS TEPCOHany cdepu MOCAyr, TO MOXXHA MNPUITYCTUTH, HIO MiJ Yac
nepeOyBaHHs B 3aKjajax pO3MILIEHHS TYPUCTH L[OTO CErMEHTa MaloTh Ha METI
BCTAHOBUTHU HOBI 3HaIOMCTBA, HaJIarOJJUTH HOBI JA1IOB1 KOHTAKTH.

V cerment (9—0%) 00’ eaHaB TYpHUCTIB «TPETHOTO BIKY» — I1€ TYPUCTH BIKOM
BiJ 60 pokiB 1 Ounble. MeTa iXHBOT MOJOPOK1 HE TIOB’sI3aHA aHl 3 BIATIOYMHKOM,
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aHl 3 JIKYBaJIbHO-03JI0POBYOI0 METOI YU JUIOBOIO. Y CBOiX BIANOBIAAX Ha
3alUTaHHS PO METY MOAOPOKI BOHU O0palid KaTeropito «iHme». TpuBanicTb
MOAOPOXK1 JJia 1i€i kaTeropii crmoxkupadiB cTtaHoBUThH 15-30 guiB. Ha BubGip
BIJIMOYMHKY B YKpaiHi JJi1 HUX 3HAYHOIO MIPOIO BIUIMBAIOTH AOCTYIHICTh LIIHH,
piBeHb OOCIYTOBYBaHHSA, a TaKOX BIICYTHICTh 3aKOPJOHHOI'O MACHOpPTY, IO HE
Ja€ iM MOKJIMBOCTI BIINMOYMBATH B IHIIMX KpaiHaX. BoHM rOTOBI 3a OJUH JI€Hb
BIIMOYMHKY B YKpaiHi Butpatutu 1000 rpuBeHs 1 OublIe, IO CBIAYUTH PO iXHIO
3aMOXHICTb.

SIKICTh TYpUCTHYHUX TOCIYr B YKpaiHi BOHM OLIHWIM Ha «5», IO
MNIATBEPIKYE IXHIO HEBUOAraMBICTb NpU  BHOOPI TYPUCTUUYHHMX IOCIYT.
Po3MmimyroTbcs mpeacTaBHUKM V. CerMEHTa y MOTeNsX, 0a3ax BIAMOYMHKY 1
kemmniHrax. KpurepisiMmu BuOopy 3aco01B po3MILIEHHS IJIs HUX CIYTYIOTh IMIIX
3aco0y pO3MIIIEHHS, KYJIbTYPHO-ICTOPHUYHI OCOOJMBOCTI PETIOHY, B SKOMY
pO3TallloBaHe MIANPUEMCTBO TOTEJIBHOTO THUMY; TeorpadiyHi 0COOJHUBOCTI
MICLEBOCTI, a TaKOX 3PYYHICTh pO3TallyBaHHS 3aco0y pO3MILEHHS Ta HOTo
KaTeropis.

ACOPTUMEHT JOJAaTKOBUX TMOCHYT, SKUMH KOPUCTYBAJIMCS Il 4ac
MPOXKMBAHHS CIOKMBAUl IOO CETMEHTA, PI3HOMAHITHUI: MOCIYTU KOH(pEPEeHII-
3ally; €KCKypCiiHa mporpama; MOCIYyTH CIHOPTUBHO-03J0POBYOI0 XapakTepy;
TpaHCHOpTHI nocayru. [Ipore yacTuHa onmuTaHWX, K1 yBIAIUIM 10 V cerMeHTa
B3arajii He KOPHUCTYBAJIMCA JIOAATKOBUMHU IMOCIYraMu, SIKI HaJalTh 3acol0u
pO3MillleHHST TYpuUCTiB B YKkpaiHi. [[ikaBo, 10 CHoXXMBayiB IIbOTO CETMEHTA
BJIAIITOBYIOTH 1 I1IHA HA TOTEJIbHI MOCIYTH, 1 IKICTh 0OCIYTOBYBaHHS B Y KpaiHi.

dopMy104Yu IPONO3HULIiI0 A1 V ceTMEHTa CIIiJl BpaXOBYBaTH, 1110 CIIOKKBAY1
IBOTO CErMEHTa € 3aMOKHHMMH JIIOAbMHU «TPEThOIO BIKY», Y HUX € JOCTAaTHbO
BUIbHUX KOIUTIB 1 BOHM MpParHyTh OTPUMATH TPUBAIUN BIJIMOUYMHOK, OCKUIBKU
MalTh y CBOEMY pO3MOPSKEHHI Oarato BUIBHOTO Yacy, SIKHMM BOHU TOTOBI
BUTPATUTH Ha MOJOPOXKI.

CnoxuBayl «TPeThOrO BIKY» NParHyTh OTPUMATH B TOTENAX HE TUIBKU
KOMQOpPT Ta sIKICHE 00CIYyroByBaHHS, a i IEPCOHANIbHY yBary 3 OOKy MepcoHay.
IM cnin mpomoHyBaTH MOJATKOBI MOCIYrM HaWpPI3HOMAHITHIIIONO XapakTepy:
€KCKYpCli, TPaHCTIOPTHI MOCIYTH, CIIOPTUBHO-03/I0pOBYI Ta 1H. J[0 TOro x y HHUX
Mae OyTH MOXMJIMBICTH OTPUMATH CBO€YACHY MEIUYHY JIONOMOTY, IIETHYHE
XapuyBaHHSI B pecTopaHax. JIIogu MOXWIJIOrO BIKY JIOCUTh KOHCEpPBATHUBHI 1
MPUCKIIJIMBI, TOMY 1X PO3MILIEHHS CJ1/1 OPraHi3yBaTH Tak, 100 HE OYyJI0 BITUYTTA
nuckoMmdopTy depe3 Opak TYpuUCTUUHOI iH(popMaIlli yu 3a0pyaHEHICTh BYJIHIL Y
MICIIEBOCTI, € BOHH BIAIIOYHBAIOTh.

BucHoBku. 3anponoHOBaHMIM TMOALT  CHOXHUBAayiB 3a  CIPUUHATTAM
BITYM3HSIHOTO TYPUCTUYHOTO Ta TOTEJIBHOTO MPOAYKTY HA CETMEHTU MOXe OyTH
BUKOPUCTAaHUU MpHU peanizalii TYpUCTUUYHHUX 1 TOTENbHUX MOCIYT B YKpaiHi Iis
HaJaro/)keHHs: e(EeKTUBHOT B3a€EMOMIl MK BHpPOOHMKAMU Ta CIOKHBadYaMH
TYPUCTUYHUX 1 TOTEJIbHUX TOCHYT. [IporoHyr0YM TOTENBHUN MPOAYKT
CIIO’KMBAadyaM KOKHOT'O 13 CErMEHTIB, HEOOXIJHO BpaxOBYBaTH OCOOJMBOCTI iX
MOBEAIHKU, CTUJIb JKUTTS, MepeBaru 1a iHtepecu. TypuCcTHYHHM omeparopam L
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CEerMEHTalllsl JOTOMOXXE€ BHSIBUTH Ti TPYNU CHOXKHUBAYiB, Ha SKI CIIiJ
OpIEHTYBATHUCS PO3POOJISIIOUN TYPUCTUYHI MPOIYKTH, OOUPaIOUYM MApPKETHHTOBY
CTpAaTeriio Ta IHAUBIyalIbHY MONITHKY.
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